CONTENTS

Page No.

Section 1 - Preface 5
About Trend Tracker Limited 5

Synovate Motoring Omnibus (Omnicar) 5

Other Data Suppliers 6

Copyright Warning 6

Section 2 - Executive Summary 7
Section 3 - Market Background 11
The UK Economy 11

e From liquidity crisis to ‘credit crunch’ 11

e From stagflation to deflation 12

e Economic trends 12

e Increasing customer indebtedness 13

Car Ownership Trends 14

e Households and car ownership 14

e Driving licence holding 15

Demand for Cars in the UK 16

e New car registrations 16

e Size of the car parc 17

Factors Influencing the Market 18

e Direct lending rates 20

e Vehicle manufacturer finance 22

e Used car residual values 23

The Legislative Environment 25

e The Consumer Credit Act 2006 25

e European Consumer Credit Directive (CCD) 27

e Payment Protection Insurance (PPI) 28

e OFT review of consumer credit sector 29

© 2009 Trend Tracker Ltd



Contents

Page No.

Section 4 - Market Size and Trends 31
Point of Sale Finance 32
e POS new and used cars 34
e POS new cars 36
e POS used cars 37
Direct Car Finance (Personal Loans) 37
Section 5 - The Supply Structure 39
Vehicle Manufacturer Finance Companies 39
e Ford Credit 41
e GMAC 42
e Volkswagen Financial Services 42
e Toyota Financial Services 43
e Other Captive Finance Companies 43
Independent Finance Companies 44
e Black Horse Motor Finance 44
e GE Money Motor Finance 45
e Barclays Motor Partner Finance 46
e Other Finance Companies 46
Direct Lenders 46
e High street banks 47
e HSBC 48
e Royal Bank of Scotland Group plc 48
e Barclays Bank 49
e Lloyds TSB 50
e Building societies 50
e Internet banks 50
e Other direct lenders 51
e Non-prime lenders and finance brokers 52

© 2009 Trend Tracker Ltd



Contents

Page No.
Section 6 - Car Finance Distribution 53
Distribution Structure 53
e Franchised car dealers 54
e Dealer groups 55
e EU Block Exemption Regulation review and the POS finance supply
chain 57
e Attrition of POS finance outlet numbers through insolvency 58
e Independent car dealers 59
Internet Distribution 61
e Internet penetration 61
Section 7 - The Finance Consumer 63
The Housing Market and Consumer Debt 63
Consumer Credit and Debt 64
Point of Sale Finance Research 65
e Research conclusions 67
Cash Buyers 67
e Demographics of cash buyers 68
e The definition of ‘cash’ 69
Sources of Credit Finance 70
Opportunities for Point of Sale Finance 71
Section 8 - The Future and Conclusions 73
The UK Economy 73
e Falling inflation and low interest rates 73
e Unemployment threat 73
e The debt overhang 73
e Post recession bounce 74
e Consumer disposable income 74

© 2009 Trend Tracker Ltd



Contents

Page No.
Section 8 - The Future and Conclusions (cont .. .)

The Car Finance Market 74
e New and used car sales 74
e Market forecast 76
e Consumer factors 77
e Market and product opportunities 78
The Supply Structure 78
e Point of sale finance companies 79
e Direct lenders 80
Distribution 80

Section 9 - Appendix

PowerPoint Summary

© 2009 Trend Tracker Ltd



