
 

 

List of Tables and Charts 
The Future of the Used Car Market in Great Britain 

2009 to 2014 
 
Figure 1 – Growth in GDP, inflation and investment, 1999 – 2009 
 
Figure 2 – Growth in consumer income, savings, credit and expenditure 1999 – 2009 
 
Figure 3 – Households in Britain, 1991 – 2007 
 
Figure 4 – Trends in household ownership of cars, 1996 – 2007 
 
Figure 5 – Trends in holding of full car driving licences, 1992 – 2007 
 
Figure 6 – New car registrations and used car sales (private and light goods), 1999 – 2009 
 
Figure 7 – Chart of UK new car registrations (‘000) and used car sales, 1999 – 2009 
 
Figure 8 – Number of vehicles in the car parc, Great Britain (licensed and unlicensed 
                  vehicles), 1999 – 2009 
 
Figure 9 – Chart of number of vehicles in the car parc, 1999 – 2009 
 
Figure 10 – Chart of new car sales compared with interest rates, 2003 – 2008 
 
Figure 11 – Chart of used car sales compared with interest rates, 2003 – 2008 
 
Figure 12 – Chart of consumer confidence and bank rate indices, 2004 – 2008 
 
Figure 13 – Chart of monthly change in new and used car prices, Jan 08 to July 09 
 
Figure 14 – Chart of average car auction selling prices, Jan 08 to July 09 
 
Figure 15 – Used car sales by volume and value, 1999 – 2009 
 
Figure 16 – Used car sales by volume and value, 1999 – 2009 
 
Figure 17 – Sales of new and used cars by volume, 1999 – 2009 
 
Figure 18 – Chart of UK new car registrations (‘000) and used car sales, 1999 – 2009 
 
Figure 19 – Sales of used cars by price band, 1998 – 2008 
 
Figure 20 – Chart of used car sales by price band, 1998 – 2008 
 
Figure 21 – Sales of used cars by age band, 1999 – 2008 
 
Figure 22 – Chart of used car sales by age band, 1999 – 2008 
 
Figure 23 – Chart of growth indices in used car sales by age of car, 1999 – 2008 
 
Figure 24 – Sales of used cars by model segment, 2000 – 2008 
 
Figure 25 – Chart of sales of used cars by model segment, 2000 – 2008 
 
Figure 26 – Sales of used cars by fuel type, 1999 – 2008 
 
Figure 27 – Chart of sales of used cars by fuel type, 1999 – 2008 
 
Figure 28 – Sales of used cars by manufacturer brand, 2000 – 2008 
 
Figure 29 – Chart of used car sales by manufacturer brand, 1999 – 2008 



 

 

Figure 30 – Chart of growth indices of primary growth used car brands, 1999 – 2008 
 
Figure 31 – Chart of growth indices of secondary growth used brands, 1999 – 2008 
 
Figure 32 – Chart of growth indices of low growth used brands, 1999 – 2008 
 
Figure 33 – Chart of growth indices for new and used BMWs, 2000 – 2008 
 
Figure 34 – Chart of growth indices for new and used Citroëns, 2000 – 2008 
 
Figure 35 – Chart of growth indices for new and used Fiats, 2000 – 2008 
 
Figure 36 – Chart of growth indices for new and used Fords, 2000 – 2008 
 
Figure 37 – Chart of growth indices for new and used Hondas, 2000 – 2008 
 
Figure 38 – Chart of growth indices for new and used Mercedes-Benz, 2000 – 2008 
 
Figure 39 – Chart of growth indices for new and used Nissans, 2000 – 2008 
 
Figure 40 – Chart of growth indices for new and used Peugeots, 2000 – 2008 
 
Figure 41 – Chart of growth indices for new and used Renaults, 2000 – 2008 
 
Figure 42 – Chart of growth indices for new and used Toyotas, 2000 – 2008 
 
Figure 43 – Chart of growth indices for new and used Vauxhalls, 2000 – 2008 
 
Figure 44 – Chart of growth indices for new and used Volkswagens, 2000 – 2008 
 
Figure 45 – Size of the UK rental, contract hire and leasing fleet, 1998 – 2008 
 
Figure 46 – Number of cars operated by top twenty fleet companies, 1998 – 2008 
 
Figure 47 – Top 20 contract hire businesses by fleet size, 2007 
 
Figure 48 – Top 20 fleet manufacturers, 2007 and 2008 
 
Figure 49 – Top 20 fleet models, 2007 and 2008 
 
Figure 50 – Fleet acquisition methods used by fleet operating companies, 2008 
 
Figure 52 – Car manufacturer pre-registrations, 2005 and 2008 
 
Figure 53 – Nearly-new auction values by age and mileage, Jan 08 - Mar 09 
 
Figure 54 – Part exchange auction values by age and mileage, Jan 08 - Mar 09 
 
Tables - Manufacturer used car programmes – volume brands 
 
Tables - Manufacturer used car programmes – Asian brands 
 
Tables - Manufacturer used car programmes – specialist brands 
 
Figure 55 – Number of franchised and independent used car sites, 1999 – 2009 
 
Figure 56 – Chart of trend in franchised and independent used car dealer sites, 1999 – 2009 
 
Figure 57 – Top ten dealer networks, 2004 – 2008 
 
Figure 58 – Largest dealer groups in the UK by sales turnover and number of franchise 
                    outlets, April 2009 
 
Figure 59 – Trend in dealer and group sites, 1999 – 2008 



 

 

Figure 60 – Franchised dealer used car sales key measures, 2006 and 2009 
 
Figure 61 – Franchised dealers’ main source of used car stock, 2009 
 
Figure 62 – Franchised dealers all sources of used car stock, 2009 
 
Figure 63 – Franchised dealers’ main method of disposing of overage/unwanted stock, 2009 
 
Figure 64 – Franchised dealers all methods of disposing of stock, 2009 
 
Figure 65 – Largest independent used car dealers in the UK by number of used car sales, 
                    September 2009 
 
Figure 66 – Dealer activities 2009, franchised dealers v. independents 
 
Figure 67 – Used car segment specialisation 2009, franchised dealers v. independents 
 
Figure 68 – Independent dealer used car sales key measures, 2006 and 2009 
 
Figure 69 – Independent dealers’ main source of used car stock, 2009 
 
Figure 70 – Independent dealers all sources of used car stock, 2009 
 
Figure 71 – Independent dealers’ main method of disposing of overage/unwanted stock, 
                    2009 
 
Figure 72 – Independent dealers all methods of disposing of stock, 2009 
 
Figure 73 – Sales of used cars by segment, 1999 – 2008 
 
Figure 74 – Chart of trend in distribution of used car sales by channel, 1999 – 2008 
 
Figure 75 – UK new car registrations, 1959 to 2008 and forward prediction to 2013 
 
Figure 76 – 2009 dealers’ perceptions of sales enquiries for used, 2009 v. 2008 
 
Figure 77 – 2009 dealers’ predictions for their used car sales, 2009 v. 2008 
 
Figure 78 – Whether dealers are changing their stock profile due to recession, 2009 
 
Figure 79 – How dealers are changing their stock profile due to recession, 2009 
 
Figure 80 – Used car sales by volume and value, 2009 – 2014 
 
Figure 81 – Chart of used car market forecast, 2009 – 2014 
 
Figure 82 – Forecast number of franchised and independent used car sites, 2009 – 2014 
 
Figure 83 – Chart of forecast number of franchised and independent used car sites, 2009 – 
                    2014 


